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marketamerica

PRM Prospect Relationship
Management

A systematic approach to recruiting.

marketamerica.com | SHOPCOM"
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marketamerica

PRM Prospect Relationship
Management

A contact software application that allows
you to manage your prospects and
customers.

marketamerica.com | SHOPCOM"

Built on Product. Powered by People. Shop Smart, Save Big™




marketamerica

PRM Prospect Relationship
Management

Is a systematic guide through the process
of prospecting and recruiting

With clear and simple best practices for
building your organization and growing
your UnFranchise business.
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marketamerica

PRM Prospect Relationship

Management

Will make it easy to duplicate result
producing activities with

V Guides and Checklists to develop your
possibilities

V Step by step coaching tools

V Professionally designed Marketing Material
and targeted Email Campaigns

marketamerica.com | SHOPCOM"

Built on Product. Powered by People. Shop Smart, Save Big™
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PRM Think:
Recruiting in a Box
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marketamerica

PRM Prospect Relationship

Management means

Duplication. Best practices and guides to help
you cultivate possibilities, prospect and recrulit.

Growth. Ability to clearly manage your
possibilities. Doing what you do today i only easier.

Empowerment. Step by step guides, links to
marketing material, tools, and email campaigns.

marketamerica.com | SHOPCOM"
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marketamerica Prospect Management

How nNnpossibilitieso get 1 nto

Enter your own
possibilities

Market

America
Friends, Family,

Market America

PRM System

marketamerica.com

Built on Product. Powered by People.




Inside Prospect Relationship Management
Recruiting & Building Your UnFranchise Business 1T Step by Step

Manage Your Prospects: Guide & Checklists:
l_> Leverage proven
O.rganlze with up.tc.)'d.ate Recommended l.\ctlons & market.merica®
info about possibilities best practices

business building
strategies to reach
your full recruiting

I successl [ s

PRM gives you the

Connect with Possibilities: Activities: tools you need to
Email Campaigns, F Schedule Meetings, Succeed In one eaSy
Prospecting Tools, Calls and Follow Ups to use app.

Marketing Information

marketamerica.com

Built on Product. Powered by People.
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Your Possibilities. Build your business.

marketamerica

Buil: on Product. Powered by People.

Another great piece
of your unfranchise
business system:

Justlook for PRM in
your UnFranchise
account undeiOther
Services

4 Home Email En Espaiol

2012 World Conference Ticket Purchase

Purchase your 2012 World Conference tickets now!

ﬁrv"\ﬁ"‘w\

o -

rLeom

For those attending 2011 International Convention that purchase at least (3) three 2012 World Conference Tickets now, you wil
WebCenter*- that’s a $441.85 value! This special is only available to those who attend 2011 International Convention. In order,

.ubject to a monthly activation fee.

2 World Conference tickets, you become eligible to attend 2011 International Convention Breakout Trail

aining ticket of your choice. Tickets for each session are limited and wil be offered on a first-come, firs!

€ World Conference tickets wil be allowed to attend International Convention Breakout Trainings. Seatil

WC12 - Full Event 5200.00 (US)

CWC12 - Full Event 5197.49 (Can.)

Click here to order

America Annual Gala

Gala registration is available now!

To reserve your seats, click here to enter the Gala Reservation
System. $265 convention ticket required to attend the gala.

ouncements

Language
Home
International
2012 World Conference
UFMS Sign Up February 2-4, 2012
PATLive ::;;:tgs: February 1st
My Account Venue: American Airlines Arena
Host Hotel: Hilton Miami Downtown

Corporate Info Phone: 305-374-0000
Sign Up Wizard
Ordering Services
Other Services Domains
Online Forms. Insurance
Preferred Customers iTransact
Reports Nutri-Physical
Audio Downloads Legislative Action
Regional IBY Online Career Manual ‘
Transitions LifeStyles Family Web Site
nutraMetrix Media Guide
maCapital Resources Web Center
Downloads Web Portal Admin
NMTSS Mini Web Sites
Links Text Marketing
Congquer Entertainment Voitel
Signoff maLiveChat

Motives Pro Artist

Motives Teen Associates

marketamerica.com

Built on Product. Powered by People.
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Invite UK Customer

NEW!
Personal Profile
Survey

ble in the following languages:
5 | Chinese (Chino / #37) 3 | Spanish (Espafiol / BEF ) 5

Increased Cashback Deals through 7/27/11-7/22/11

Shop Smart, Save Big™



marketamerica’
Your Possibilities. Build your business.

Entering your
Possibilities. ma® Prospect Management

Campaigns

Advanced Search

Calendar

NEW (43) INITIAL CONTACT (6) CONV/CUST (1) CONV/DIST (3) FOLLOW-UP (5) NOT INTERESTED (1) ALL

PRM is simple to
use and yet very

Prospects Create Prospect Schedule Meeting Send Campaign

Status | Initial Contact v| Prospect Origination | Email Campaign iv| Prospect’s Interest Online Shopping Site [v| @

First Name: jerian Last ﬁﬁf’.":;?:; |
AIIOWSyou to track Email Address: |BrianFender@Fender.com | Frimary Phone: (3365551350 %E%’Z;Eié?gme one: [ |®
information about g (SRS 1 emect

1 neur
Primary Address 2: | ‘ Additional Income Zip Code (20976 |
L = Retirement = :

your possibilities,
schedule meetings
andsend email

campaigns Capture basics about each prospect

Q)¢
(@n-N
A
U
~h
—
(@
D¢

t NPALISOGQa LydaSNB

marketamerica.com | SHOPCOM"
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marketamerica’
Your Possibilities. Build your business.

Knowingyour
Possibilities.

PRM allows you to
capture important
details about each of
your prospects.

Knowing your
prospects allows you
to understand their
goals clearly and lets
you effectivelytailor
campaigns to meet
individual needs.

marketamerica.c

Built on Product. Powered by Pe....

Prospect Information
First Name: [rian ] Last Name: [Fender
Email Address: | BrianFender@Fender.com Primary Phone: (3365551350 o Secondary Phone: o
Primary Address: '771257 Elm View Gardens 7 City | summerfield 7
Primary Address 2: [ State [nC Zip Code [27358

Country lFitaj_S?ates E

Prospect Pr ofile  The purpose of the prospect profile is to gather as much information as possible about them. The more information gathered, the more effective you will be cultivating
them and the higher the likelihood to convert the prospect into an UnFranchise owner or a preferred customer

Marital Status ~ Married ® Single O Spouse Name  [grenda

Children Names and Ages |Barry - 12
Beverly - 8

Length of Residence |4 years

Current Occupation  |project Manager Length at Current Job (4 years

Reason for interest
Supplemental Income

o O

Time Freedom

Financial Independence

=

Be Your Own Boss
Resitual / Ongoing Income
Career change

Work from home

BEEEBE

Retirement

Other

Addition Notes |Brian wants to travel more and work
less.




marketamerica’
Your Possibilities. Build your business.

Prospect Profile  The purpose of the prospect profile is to gather as much information as possible about them. The more information gathered, the more effective you will be cultivating
, them and the higher the likelihood to convert the prospect into an UnFranchise owner or a preferred customer

D S u A y lj 2 l:l K S MaritIStafus arie@ XSingIe O Spouse Name iBrenda |

Children Names and Ages |Barry - 12 ‘
}Beverly =58,

After getting to know,
then get into the flow.

Length of Residence |4 years i

Current Occupation | project Manager Length at Current Job |4 years

Using the status
options, click Make -
Initial Contact and gO Financial Independence
to the next step.

Reason for interest
Supplemental Income

8OO

Resitual / Ongoing Income
Career change

Work from home

1

Retirement

Other

Addition Notes |Brian wants to travel more and wo
|less.
|Loves sport fishing and rock cli:

t N2 aLJ
WA YA
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\; Make Initial Contact |

Save's prospect information and changes status to 'Initial
Contact',

marketamerica.com SHOPCOM"

Built on Product. Powered by People. Shop Smart, Save Big™




marketamerica’

Your Possibilities. Build your business.

Expandingyour
Possibilities!

¢KS dwSO2YYSYRSR

Prospect Information

First Name: |Brian Last Name: |Fender
Email Address: |BrianFender@Fender.com Primary Phone: (3365551350 o Secondary Phone: o
Primary Address: 945 Lawson Ave #23 City | Gainsville
Primary Address 2: State |ga Zip Code (20976

Country [united States|v|

A o 7 Ze}(\)mmended\!\ctlons Llick the ¥ to view additional instructions and recommendations.
l OtAz2yaé¢ 3d 2 dz

through-- helping you
to prospect& network.

Step by steguides
show you how to move
the possibility thru

the process to
becominga customer
or shop consultant.

marketamerica.com

Built on Product. Powered by People.

[ Send an email - [ Telephone/call a

It is recommended to refer to the prospect’s interest and select a

rlted emall ampaign. send 2 Compain ' As steps are completegicheck
them off and the action dialog
collapseg; step completed!

[ Send message through social network (ie. Facebook, Twitter, = Send 'Invite Friend' Email - v

LinkedIn)

By connecting to the prospects via a social networking site (ie.
Facebook, Twitter, Linkedin), you will have access to additional [ Send pre-written email a
information to utilize for your prospecting/recruiting efforts.

[ Send link to maTV a

[Initial Contact-Send link to maTV]

Shop Smart, Save Big™ J
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Your Possibilities. Build your business.

Easy to keep track.

ma® Prospect Management
Prospects

Campaigns Calendar

Find each of your

LINRALISOG & WwW2ye{HKS IANARQOD

Search i

Advanced Search

NEW (43) "INITIAL CONTACT (/) CONV/CUST (0) CONV/DIST (3) FOLLOW-UP (5) NOT INTERESTED (1) ALL

Prospect Listing Create Event Send Campaign

C Name % MA Status Phone Number Email Address

Initial Contact bcampaign@fifty-three.com

Prospect Type

Online Shopping Site

Date Modified

2011-06-07 11:39:48

Initial Contact |3362987127 bradydude@hotmail.com

Online Shopping Site

2011-04-08 11:23:10

Want to see all your e
O

Initial Contact |3365551350 BrianFender@Fender.com

Online Shopping Site

2011-07-24 12:36:45

initial contacts?; just

Initial Contact |9198887777 jank22@hulu.com

Health and Nutrition

2011-06-14 15:07:22

Initial Contact |3332224567 jennystoppard@asd.com

click the tab.

Online Shopping Site

2011-05-09 10:28:21

Initial Contact 2125556766 jdean@atmost.com

Online Shopping Site

2011-04-08 08:40:07

Michael Toost Initial Contact |3364445555 michaelt@asdf.com

Online Shopping Site

2011-02-03 17:08:47

Prospect moved fromewto initial contact

Page iJ of 1 ;

@ P @

View 1 -7of 7

Submit a Request

marketamerica.com

Built on Product. Powered by People.

SHOP+<COM"

Shop Smart, Save Big™
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marketamerica’

Your Possibilities. Build your business.

Kee p I n g traC k Of Status Change History

N s Updated By Changed On Source Type Status

your Possibilities.

Matthew Thompson 7/24/2011 12:36 PM Email Campaign Online Shopping Site Initial Contact

Events History Campaigns History

P R M trac kS h IStO ry Of Title Date Sent Campaign Description Date Sent
yo U r p rOS p eCtI n g MA Portal Overview 7/26/2011 10:38 AM An introduction to Market America 7/24/2011 3:58 PM
aCt|V|ty UnFranchise Follow Up 7/24/2011 9:42 AM
PRM automatically Comments & Status Detai -
remembers your events, e

emall Cam palg nS’ even 7/21/2011 6:34:51 AM Met Brian at a dinner party and talked about owning a business of his own.
keeps a history of any S RS S S S ——
comme ntS orn Otes yO u 7/24/2011 3:03:21 PM Set up meeting at Starbucks with Jennifer & Brian

might want to remember.

Cancel Save Delete

marketamerica.com

Built on Product. Powered by People. Shop Smart, Save Big™ J




marketamerica’

Your Possibilities. Build your business.

Ready ((ON&0]glglcI#A}  ma® Prospect Management

Campaigns

Pick a prospect &
select an action.

Prospects Create Prospect

Advanced Search

NEW (43) 'INITIAL CONTACT (7) CONV/CUST (0) CONV/DIST (3) FOLLOW-UP (5) NOT INTERESTED (1) ALL

YOu can create ever

or send email

campaigns right from ¥ zemesimss

the grid. Select one

or multiple
prospects.

=1}
b
R2

Page IZI ofl s 15/%

Prospect Listing Create Event Send Campaiagn (-]
[F Name 4 MA Status Phone Number Email Address Prospect Type Date Modified
Brian Campaign bcampaign@fifty-three.com Online Shopping Site 2011-06-07 11:39:48
Tt Brian Clapton tact 3362987127 bradydude@hotmail.com Online Shopping Site 2011-04-08 11:23:10
Brian Fender Initial 3365551350 BrianFender@Fender.com Online Shopping Site 2011-07-24 12:36:45
O “Jan Kelty ‘Inltlal Cont 198887777 ijankzz@hulu.com “Health and Nutrition 2011-06-14 15:07:22 ‘
Initial Contact jennystoppard@asd.com Online Shopping Site 2011-05-09 10:28:21
Initial Contact 66 jdean@atmost.com Online Shopping Site 2011-04-08 08:40:07 ‘
Initial Contact michaelt@asdf.com Online Shopping Site 2011-02-03 17:08:47
| Select Prospects --  Select an Actionl
View1-70of 7

marketamerica.com

Built on Product. Powered by People.

SHOPCOM"

Shop Smart, Save Big™




marketamerica’

Schedul es, Meeti ngs, Notes an

NEW (43) INITIAL CONTACT (7) CONV/CUST (0) CONV/DIST (3) FOLLOW-UP (5) NOT INTERESTED (1) ALL

View Events Create Event Past Events

M an ag e Eve ntS Event Information

Event Type: I Meeting [Z] Status: ‘ Busy [Z|

Youcan SChed u Ie Cal IS *Title: :UnFranchise Follow Up Location: istarbucks at Hwy 281 & Loop 410‘
] oo — —
Description: Let's talk about initial steps toward financial freedom and more free time to spend doing |:_

meetings, follow ups wii gl id

[Here is the map to starbucks:

an d to d OS . Intl:p ://maps.google.com/maps?g=starbucks+&hl=ensll=29,520218, -

98.48033&spn=0.054298,0.092869&s11=29.521115,-98.481102&33pn=0.056165,0.092869&2z=14

L

See you there after work, L
Matthew [v

Then inviteyour

prOSpeCts& the System Event Time
will automatically send =~ = oo ratime: [ppos | [sas ]

remlnder ema"S tO yOUI’ Send Invitations Status: [Al [v

. b . I .. f I Available Prospects: Selected Prospects:
pOSSI I ItIeS Or yOU H Brian Campaign Add >>>>> | |Brian Fender
Brian Clapton Jennifer Stoppard

Brian Constraint << Remove
Brian Davis :
Brian East

Brian Five

Brian Hawley o

@]

1ail reminder 24 hours prior to the

* Email address needed to send invite

Send Reminder: Yes @ N O

marketamerica.com

Built on Product. Powered by People.

Shop Smart, Save Big™ A
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Email Campaigns and Marketing Information

Email Campaigns

Professional email templates
with graphics and linksto
video, web sites, articles...

Select from dozens of
templates- already
categorized to meet your
LINR & LISOG Qa Ay

targeted templatedbasedon interest

marketamerica.com | SHOPCOM"
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