


Prospecting is a Process 

 We use many different methods to meet 

people  

 As we continue to cultivate a prospect, we 

follow a process: 

–Build the relationship 

–Qualify the prospect 

–Share information for them to evaluate 

 Then the prospect makes the decision to 

get started or they don’t 



What Tools Do You Use? 

 In Person? 

–Flip chart, Annual Report, maCatalog, DVD, 

yellow legal pad? 

 Over the Internet? 

–maTV, Youtube.com, various videos scattered 

here and there 

 Do you ever find yourself emailing a 

prospect a bunch of links and attachments 

to provide them more information?  



What Tools Do You Use? 

 How do you know if they watched it or 

opened the attachments? 

 Does it feel like you are engaging them in 

a professional manner? 



Distributor Recruiting Sites (DRS) 

 What if you had a website which had all 
the information that a prospect needs in 
order to evaluate this business, all in one 
place? 

 What if that site was completely 
customizable so you can put up the 
information you feel is important, while 
another distributor can put up different 
information? 

 What if it could be tailored to various 
specialties? 



Distributor Recruiting Sites (DRS) 

 That’s what you have with the Distributor 
Recruiting Sites! 

 You tailor it to your story, your focus, your 
process for working with a prospect 

 It’s built on our 

 incredible  

 maWebCenters  

 technology and it’s  

 simple and easy to  

 customize 



What will my DRS look like? 



So How Do I Use This? - Step 1 

 You’ll want to customize it to your story, 

your focus, your interest, your way of 

building the business: 

–This is your Online Two Minute Commercial 

–This is your Online Answer to “What Is It?” 

 It’s no different than what you do in 

person, but, it’s a tool that works for you 

24 hours a day, 7 days a week, even when 

you’re sleeping! 



So How Do I Use This? - Step 2 

 Meeting People in Real Life 

–Talking to people 

–Getting in conversations 

–Saying “hi” 

–Being friendly 



So How Do I Use This? - Step 2 

 Meeting People Online 

–Using Social Media, Facebook, Google +, 

LinkedIn…etc : 

–Facebook has over 750 million users 

–Twitter has over 100 million users  

–Other resources like LinkedIn, Google+, 

various other Social Media sites 



So How Do I Use This? - Step 2 

 Meeting people online works the same as 

real life, except, it’s as if everyone still 

lives right around the corner: 

–Reconnect with old friends, classmates, family 

–Meet people who share your interests and 

develop conversations 

 



So How Do I Use This? - Step 3 

 Cultivate the relationship 



So How Do I Use This? - Step 4 

 When the timing is right, introduce them to 

your website: 

–Hey Glen, I know you mentioned you were a 

personal trainer and were talking about the 

idea of incorporating something more into 

what you do with your clients.  I have 

something you might be interested in.  Take a 

look at my site, watch some of the videos up 

on there and let me know what you think.  It’s 

www.myawesomesite.com  

http://www.myawesomekickbuttsite.com/


So How Do I Use This? - Step 4 

 When Glen visits the site, he sees the 

information you want him to see 

 It shares a story with him about how 

powerful Market America could be for him 

as a personal trainer 

 If he’s interested, he contacts you and 

asks questions, wanting more information 

he adds himself into your contact 

database 



So How Do I Use This? - Step 5 

 This is a very powerful technique that is 
optional but recommended highly 

 There are over 5 Million 
 searches for terms  
 related to home-based  
 business opportunity on  
 Google every single  
 month – that’s about 7  

 thousand searches every minute 

 Wouldn’t you like to get even a small 
fraction of those to find you? 



So How Do I Use This? - Step 5 

 You can optimize your site for search 

engines, either yourself, or use our team 

of professionals to help you tap into this 

flood of interest  

in home-based  

businesses 



Best of All 

 You don’t need any technical know-how or 

knowledge to make this work for you 

 If you can read/write emails and browse 

the Internet, you have all the skills you 

need to make this work 



Wrap-Up 

Regular ExploreMA DRS setup 

fee: $49 

Event special ExploreMA DRS 

setup fee: $0 

ExploreMA DRS monthly fee 

ONLY: $16.95 

 



How do I take advantage? 

You’ve already taken the first step –

operating a business model that paves the 

way to ongoing personal wealth. Now it’s 

time to take your business to the next level 

by establishing the best possible competitive 

advantage. With our solution’s state of the 

art features and your team of dedicated 

specialists, we deliver a turnkey solution that 

will help you grow your organization 

exponentially. 
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Generating Cashflow 

 We’re going to talk about two things 

1) Increasing cash flow and BV for your 

Unfranchise Business 

2) Using this concept to find new business 

partners 



Increasing Your Cashflow 

 Let’s keep it simple, what are your 

financial goals right now? 

–Short-term? 

–Long-term? 

 Your short-term financial goals can 

typically be handled by increasing cash 

flow within your Unfranchise Business 



Family Vacation Example 

 The family would like to take a vacation to 

Disney World next year 

–Let’s estimate $5000 - $6000  
(I’m sure you can do it cheaper, but lets start with this) 

 So, how do we cover that cost and 

achieve that goal with our business? 



Family Vacation Example 

 The average website sale is between 

$1299 and $1499, which would generate 

between $1000 - $1200 retail profit. 

 So, let’s go with a conservative estimate 

 $6000 in expenses, $1000 in profit per 

sale 

That means that 6 average website sales 

would completely pay for our  

Family Vacation in this example! 



Achieving Our Goals 

 This can be applied to any goal with a 

fixed cost.   

 Break the cost down into increments of 

$1000 and that gives a good estimate of 

how many average website sales you 

would want to make to achieve that goal! 



Building Your Team 

 Now, how do we use this to build our 

team? 

 Well, how many people do you know who 

would like to increase their cash flow 

situation?  -  Pretty much everyone you 

talk to these days, right? 

 So what do you do to help them? 



WebCenter Internship Program 

 It’s really simple, set them up as a 

WebCenter Intern  
(this is different than the Apprentice program) 

 You can have up to four WebCenter 

Interns at a time. 

 They use your WebCenter to sell websites 

through their own login and password you 

create for them 



WebCenter Internship Program 

 Once they sell one or two sites, use the 

capital to start their Unfranchise business 

 This way 

–They just leverage their sweat-equity to cover 

their start-up expenses 

–They have the ability to start their business 

completely in the black (already profitable) 

–It doesn’t cost you or them anything financially 

to do a trial run of the business 



Getting Started 

 There is one very important thing that you 

need to make all this happen, to take 

advantage of the power of the WebCenter 

program in your business… 

You need a WebCenter 



Get your WebCenter  

$285  &  300BV  

WebCenter Special 

* WebCenter Hosting is $35/month 

Regular Price:  
 

$350.00  

Only at Regional Convention 



Follow us! 

 We’ve launched profiles on the major 

Social Networking sites.  Please be sure 

and follow us!!! 

 Facebook - 

http://facebook.com/officialmawebcenters 

 Twitter - http://twitter.com/officialmawc411 

 Blogger - 

http://officialmawebcenters.blogspot.com/ 



The Next Step 

 And then come to the breakout on 

Saturday night 

 We will be covering  

–Using the DRS to grow your team easier and 

faster 

–Growing your Unfranchise Business with the 

WebCenter program 
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