
ÁChanging the way people shop! 



Our Mission for Your Portal    

ÁIncrease traffic to your portals 

 

ÁAttract a consistent flow of new customers 

through SEO and SEM efforts 

 

ÁContinue to improve the shopping 

experience for all customers 

 

ÁAdd more OneCart stores and higher 

cashback stores and products providing real 

time IBV 



Our Goals for Your Portal 

ÁInteractive experience for customers 

 

ÁShopping advice when making purchases 

 

ÁBetter search relevancy, merchandizing, 

faster page loading, comparison shopping 

engine, navigation 

 

ÁAdd MA products on other websites 



Our Plan 

ÁOption 1: Continue to develop ourselves 

 

ÁOption 2: Find existing technology 

 

 November 2010 

ÅMarket America decided to find existing technology 

 

ÅMA located one of the top original comparative 
shopping sites in the world (saving 2 to 5 years of 
development time) 
 



The Solution 

ÁGenerates 5 times more traffic than MA 

ÁWhich means more customers for you 

 

ÁAttracted over 7.6 million unique visitors to 

their site during the holiday shopping 

season 

 

ÁAward winning merchandizing functionality 

and display ï making shopping appealing 

and easy which increases conversions 

 



The Solution 

ÁHas one of the best data feed platforms 

allowing any merchant to put their products 

on their website fast and easy with quick 

updates 

ÁPatent on OneCart Technology (the Universal 

Shopping Cart) 

ÁPatent on Multi Merchant Payment System 

ÁRecognized as Pioneers and experts on 

internet shopping technology 

 

ÁRecognized as the best comparative 

shopping technology 



The Solution 

ÁTheyôve developed and created dozens of 

shopping portals 

ÁYahoo Shopping 

ÁExcite 

ÁQuixtar / Amway 

ÁShaklee 

ÁGM 

ÁVisa 

ÁVerizon 

ÁSears 

Including 



Investors of SHOP.COMôs Technology 

Jeff Bezos 
Bill Gates 

Jerry Yang 



Mission Accomplished 

ÁOn December 31st, 2010 Market America 

acquired the top shopping site on the 

internet 



Acquisition in News  News Alerts !  



Coverage in over 300 media outlets  News Alerts !  



Internet Retailer :  Market America to acquire 

ñSHOP.COM is among 
the last of the 
original shopping 
comparison sites to 
merge or be 
acquired.ò 

News Alerts !  



ñIn June 2005 E.W. Scripps 
Co. paid $525 million in 
cash to acquire Shopzilla  
Inc.;  
 
eBay bought Shopping.com 
in August 2005 for $620 
million;  
 
Experian acquired 
PriceGrabber  for $485 
million in December 2005;  
 
and venture capital firm 
Providence Equity Partners 
acquired a two - thirds stake 
in NexTag  in June 2007 for 
$830 millionò 

Internet Retailer :  Market America to acquire News Alert !  



ñMarket America an Internet marketing and 

product brokerage company -- developed an 

offering called MA Cashback in which it 

offers rebates to people who shop through 

the service.  

 

ñYou may recall that Microsoft pulled the 

plug on a similar service, Bing Cashback, 

earlier this year.ò  

It is also interesting to note that 

Amazon.com -- which has been 

highly acquisitive in recent months 

-- didn't purchase SHOP.COM. (At 

least as a defensive move for the 

URL).  

 

Now, Market America appears to 

have its sights on becoming a 

more dominant online retailer and 

hints at taking on Amazon. 



SHOP.COM Company Background 

Å Founded 1997 

Å Shopôs original goal was to put every product from every page from every catalog 

onto a multi-merchant, multi-language, multi-currency virtual inventory e-commerce 

marketplace 

Å Initial launch was 500 stores and 250K products 

Å Investors 

Å Bill Gates, Yahoo, Amazon 

Å Developed dozens of shopping portals: 

Å Yahoo Shopping, Excite, Quixtar/Amway, Shaklee, GM, Visa, Verizon, Sears  

Å Helped Amazon launch Amazon Marketplace 

Å Today they have 40 M Products 

Å 35M US + 5 M UK 

Å Mission: To create and deliver the most 

compelling shopping experiences for 

customers.  



  Awards 

 

 
  

 

 

Interactive Media Awards 

2010 ï Outstanding 

Achievement, E-

commerce Category 

 

Online Retail Awards 

2009 ï Winner, Services 

Category 

 

Interactive Media Awards 

2008 ï Outstanding 

Achievement, E-

commerce and Retail 

Categories 

 

11th Annual Webby 

Awards 2007 ï Honoree 

ï Retail Category 



In the first efforts in January, goal 1 was to 

get Market America products transferred over 

to SHOP.COM and then out to other websites 

 

 

Progress In The Making 



ÁMarket America / SHOP.COM has created the 

following to help increase traffic and sales to 

your portal 

 

ÁSetup an Affiliate program to advertise 

products and brands to hundreds of websites 

 

 

ÁDistributed Market America Products to 

leading product search engines (Google Base, 

Bing, Including SHOP.COM and other sites 

like Sears) 

Progress In The Making 



Creating New Customers 



Affiliate Program 

ÁIncreases and reinforces  Market America 

brand recognition by websites having links for 

Market America that link back to the 

corporate site.  

 

ÁVehicle for acquiring new customers into 

Market America. 

 

ÁIntroduces Market America brands to 

shoppers on the world wide web.  

 



Affiliate Program 

ÁOver 120 active websites driving traffic to 

Market America.  

 

ÁGenerates an avg. of $22K a month in Gross 

Monthly Sales 

 

ÁAvg. 43K user sessions on monthly basis. 

 

Á$100 Avg. Order Value.   

 



How Do Affiliates Help You? 

ÁAccess to new customers (new customers 

go through Batting Line-up).  

 

ÁBrand recognition  - Brand Recognition 

helps Distributors sell more products.   

 

Á Provides awareness and visibility to new 

products that results in increased product 

sales. 

 



EZ-Registration 

ÁTargeting all existing SHOP.COM customers 

to signup for a Market America.com 

cashback account 

 



Announcing First Phase Completed! 

Next step was to increase our SEO and SEM 

efforts to build a consistent and constant 

increase of traffic to all websites. 

 

Utilizing SHOPôs patent pending SEM bidding 

algorithm 

 

This generates new customers to your 

business 

 



Example of SEM Success! 

Within a few months time frame of starting our SEM 

efforts, the following has been accomplished: 

 

 

Å Over 17,000 keywords activated 

Å 100,000 keyword ad impressions per day 

Å Over 1,000 session per day and growing (with 

potentially up to 100,000 per day) 

Å Ad average position of 5 or less on the first page of 

search results 

 



Example of SEM Success! 
 

Motives Google Campaign: 

 

Å Activated 15K keywords in our weekly campaigns 

Å Averaged 60K ad impressions per day 

Å Over 1,000 sessions per day 

Å Google average search position of 5 or less (on the first 

page of search results) 


