
What is the next step? 



Get the person to introduce the business 
and/or products to some prospects and 

customers by conducting a 2 on 1 or a small 
business intro in their location (start the Trial 
Run process). It is also to begin the process 

toward getting them to learn and believe.             
     
           

The purpose is NOT to sign them up 
 or get a check! 

 

Purpose and Objective 

 of the Follow Up 



2 primary focuses 

ÁBuild you prospects confidence and belief 

in You and Market America 

 

ÁGet your Prospect to lead to other 

prospects and/or customers 

THE MAIN THING! ABC Pattern 



People leading to People is the 

Silver Bullet of Success 

 

 

The Follow up Process - establishes a self 

fueling machine that creates a constant 

and exponential increase in the # of go 

now distributors in an organization. 



Inoculate!! 

 

 

Prepare your prospects for the negative 

world!!!! 



3rd Party Validation 

 

 

Have you prospect and new unfranchise 

owners consistently introduce 3rd parties 

as often as possible for credibility and 

validation 



Rules Of Follow-Up 

1. Never, Never, Never Show the Plan, hold a   
 meeting, or bring someone to a meeting without 
 giving them information then BOOKING A FOLLOW 
UP! 

2. Anytime you call someone, send information, or 
 sell products, schedule a follow up call/appointment.  

 

 ñDoes it make sense to you to get enough information 
 prior to making any decisions??ò 



 
      

AXIOM: 
100% OF THE PEOPLE YOU 
BRINGéSHOW UP! 
  
     

Rules Of Follow-Up  

3. BRING anyone you Show the Plan to, in a 1  

 on 1 or small meeting, to a UBP. 



4. Always have a meeting after the meeting -  answer 

questions, clarify certain points, provide information, 

and schedule follow up.  
 

The actual meeting begins when the clicker is 
set down and the presentation is complete. 

 
5. ALWAYS Sell tickets to the upcoming NMTSS event. 
 

YOU CANNOT SELL A TICKET YOU DO NOT HAVE! 

Rules Of Follow-Up  



You work so hard to convince 

them, to train them, and to get 

them to believe. 

 

You can accomplish ALL this by 

selling them a ticket and getting 

them to a seminar. 

Think About It! 





2 primary focuses 

1.  Build you prospects confidence and belief 

in You and Market America 

2.  Get your Prospect to lead to other 

prospects and/or customers 

THE MAIN THING! ABC Pattern 


