
ñRecruitingò Takes 
Care of Every 

Problem  



1. No ñPay Checksò or Inconsistent ñPay 
Checksò 

2. Business Partners arenôt getting Paid 

3. No Growth, No Momentum, No BV or 
IBV  

4. No Ongoing Income 



 

1. Lack of belief in the system and 
yourself  

2. No Personal Growth 

3. Lack of result producing actions 

4. No Duplication 
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 You must program your brain (your computer)  

ÅProgramming creates your beliefs. 

ÅBeliefs create your attitudes. 

ÅAttitudes create your feelings. 

ÅFeelings determine your actions. 

ÅActions determine your success or failure. 



ÅAffirmations 
ÅPeople are excited to 

hear what I have to say!  
ÅI am a powerful and 

successful person! 
ÅI am worthy of success!  
ÅI am a Master Recruiter 
ÅListen to MP3 Player 
 

 

 



ÅBe Enthusiastic! Be Passionate! 

ÅEmbrace Personal Growth 

ÅTap into your Inner Strength.  Believe!  

ÅGet Organized and Stay Focused 

ÅSet Goals.  Add 2, Call 1, Set 1 
appointment. 

ÅFollow the Simple System 

ÅBe Yourself, Have Fun! 

 



ÅThe art of asking questions and 
listening to the answers! The purpose 
is to see if the person qualifies for the 
UnFranchise®  and should eventually 
be approached about the business. 



 

Å300 Names  
Å#1 ï Well-connected, Motivated, Have a ñWhyò 

Å#2 ï Good qualities but timing may not be right, Cold 
  Contacts 

Å#3 ï Lazy, Negative  

ÅTop 10 for Retail  

ÅTop 10 for Business 

ÅñWho do you knowò list, Not ñWho will do thisò list 

ÅYellow Page Association 

ÅGet Organized, PRM tool, etc. 



Bio Sheet  



ÅPeople are (or should be) looking for a ñPlan 
Bò. 

ÅDo you keep your options open? 

ÅSuccessful people always have multiple 
sources of incomeé. 

ÅNo kidding! Iôm expanding my business iné.. 

ÅWe work very successfully with people 
whoéé.. 

ÅI canôt promise you anything buté 

 

 

 

 

POWER STATEMENTS! 



ÅLearn the themes of Market America. 

ÅñWhat is it?ò  ñWhat do you do?ò 
Å ñI franchise the fastest growing web portal on the 

internet! Itôs over 3 times larger than Amazon.com!ò 

ÅEvaluation Approach / Referral Approach 

 

PRACTICE, PRACTICE, PRACTICE! 

CREATES POSTURE AND BELIEF! 



The Evaluation Approach  

ÅHelp me out 
ÅIôm looking at a business ventureééé. 
ÅCompliment them 
ÅI would appreciate your opinion  
ÅYou may or may not be interested 
ÅYou may be able to refer the right person  
Å3 way Call works great! 
ÅSell the appointment not the Business 
ÅYouôre fishing, not hunting! 



ÅFranchise vs. UnFranchise®  

Å2 to 3 year Plan VS 45 year Plan 

ÅMass Customization and One to One 
Marketing 

ÅProduct Brokerage Concept 

ÅPlan B, Leverage, and Early Retirement 

ÅAnti-Aging Industry, the next trillion dollar 
Industry  



ÅThe Ultimate On-line Shopping Destination! 

ÅAlmost 40 million products and services, almost 4 times larger that Amazon 

ÅSearch Engine powered by SHOP.COM 

ÅPrice Comparison 

ÅUniversal Checkout 

ÅCash Back 2% to 50%, ½% for Referrals  

ÅGet Paid for 90% of what you buy  

Å19 yrs record breaking quarters 

ÅMA is ranked #61 in Internet Retailer  

ÅMA is the #1 most improved site  

ÅMA will be a household name. LEAD THE PARADE, NOT FOLLOW! 

Å58% has been paid in commissions 

ÅACQUIRED SHOP.COM 

 

ÅDEMO THE WEB PORTAL 

 
 



I didnôt say she stole the money. 

I didnôt say she stole the money. 

I didnôt say she stole the money. 

I didnôt say she stole the money. 

I didnôt say she stole the money. 

I  didnôt say she stole the money. 



ÅBuild relationships. Make friends. 

ÅTalk about them. Listen for their ñWhyò 

ÅExplain the UnFranchise®  concept and Shop.com  

ÅUse Horizontal vs Verticle Diagram, 6 Critical 
Differences 

Å45 yr plan vs the 2-3 yr plan 

 

ÅBOOK A FOLLOW UP 
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